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Free Session (Click)
Free sessions drop at 10:00 am, Central Daylight Time

Live Events (We Can Make That YouTube)
Bonus Video May 6 at 2pm CST: Have You Heard About This NEW Software? 

Pre-party (Watch to win prizes and learn how the event works!) May 19 at 2pm CDT

• May 19 at 2pm CDT: 20 Things I Wish I Knew Before Becoming a Creativepreneur

• May 20 at 2pm CDT: How to Curb Burnout & Stay Motivated as a Creativepreneur

• May 21 at 2pm CDT: Business Brainstorm - Live Session

Post-Summit Live: May 22 at 10am CDT (Giveaway announcements + prizes)
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Agenda Creativepreneur Summit

Day 1: May 19, 2024

• 5 Ways to Elevate Your Business with Siser® | 
Patrick from Siser®

• Make Money on Repeat With Subscription 
Boxes | Julie Ball – Subscription Box Basics

• Learn the Formula for a $5k Product Launch on 
Instagram Stories | Rach and Nic – Rach & Nic

• Private and White Labeling Products for Your 
Business, Branding, and Customers | Jennifer 
Rizzo – Jennifer Rizzo Design Company

• 10 Ways to Make Money From Your Artwork | 
Danielle Stringer – Imperfect Dust

• The Pros & Cons of Etsy Ads |  Jess Van Den – 
Create & Thrive

• Learn Why Your Handmade Business Needs 
Shopify and Etsy | Erin Alexander – Product 
Powerhouse

• Get Started with Pinterest | Jennifer Priest – 
Smart Creative Social
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Agenda Creativepreneur Summit

Day 2: May 20, 2024

• Meaningful Merch For Creative Business 
Owners | Bella+Canvas

• The Million Dollar Email Marketing with 
7-Figure Email Marketing Strategies | Adriane 
Galea – Biz + Bubbly 

• Learn to Tame Your Task List with Click-Up | 
Miss Carrie – Miss Carrie’s Creations

• AI Accelerator: Fast Track Your Digital Product 
Creation | Christie Love Etter – Etter Creations

• How to Find Your Customers with the Bloom 
F.R.I.E.N.D. Framework | Lucy Kelly – Bloom by 
Bel Monili

• The Magic of Evergreen Marketing | Mallory 
Whitfield – Badass Creatives 

• Use ChatGPT To Your Perfect Shoppers 
Language | Melissa Dickey

• Learn if Adding a Laser Cutter is Right for Your 
Craft Business | Bail Ansari – Just One More 
Project



4©  2 0 24  W E  C A N  M A K E  T H AT ®

Agenda Creativepreneur Summit

Day 3: May 21, 2024

• 3 Simple Steps For A Successful Creative 
Business | Carol Gavhane – Sparkle Hustle Grow

• Learn An Easy-to-Follow Pricing Formula For 
Your Products | Jennifer Sanderson – Pigskins & 
Pigtails

• The Four Steps From Hobby To Profitability | 
Carina Gardner

• Automate Your Social Media | Jennifer Priest – 
Smart Creative Social

• Profit by Design: The Possibilities of Procreate | 
Jen Swift – Well Crafted Studio

• How To Download Your Social Media Content 
Without the Watermark | Jamela Payne – Small 
Business Bestie

• Falling in Love with Your Authentic Uniqueness 
for Increased Creativity and Confidence | 
Jewelle Boldt Zehr – The Art of Onward 

• 20 Ways a Creative Business Owner Can Make 
Money Online | Chelly Ontis – We Can Make That
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Products/
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Idea(s)

Build an 
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Where 
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Marketing
PIVOT 

Revisit &
Uplevel

Pathway for Creativepreneurs

Products/
Services 
Idea(s)

Products/
Services 
Idea(s)

Build an 
Audience

Build an 
Audience

Start with a Business Foundation: 

LEVEL 1: Small Puzzle

LEVEL 2: Add To Your Puzzle

LEVEL Up: Keep adding to expand or maintain that fits your dream.

Business Name, Accounting (how will you track income/expenses)
Product or Service Idea You’ll Sell:

Walk through the levels at your own pace, keeping your eye on the next step.

Begin. You’ll need a audience, 
start to build . Often this level 
doesn’t make much money .

Expand your puzzle one 
piece at a time . Make sure you 
can support it before doing 
additonal ones .

Maybe you want to expand and 
build a team and products . 

Or maybe you have one main 
focus and continue to make 
stronger as you grow .  

Where 
and

to Whom 
to Sell

Where 
and

to Whom 
to Sell

• Craft Fairs

• Etsy Shop
• Craft Fairs
• Instagram Shop
• Shopify

• Instagram 
followers

• Email List

Who is your ideal customer? 
Age/gender/hobbies/where 
they live. 
This is importable and helps 
you decide the following 
puzzle peices.

Marketing

Marketing

PIVOT 
Revisit &
Uplevel

PIVOT 
Revisit &
Uplevel

Join the
Creative Business 

Club HERE

Upgrade to
VIP Ticket HERE

https://wecanmakethat.thrivecart.com/creative-business-club/?coupon=7CBCJOIN
https://wecanmakethat.thrivecart.com/creative-business-club/?coupon=7CBCJOIN
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Products/
Services 
Idea(s)

Build an 
Audience

Where 
and

to Whom 
to Sell

Marketing
PIVOT 

Revisit &
Uplevel

LEVEL 1: Small Puzzle
What do you want 

start selling?
Will you use 

Etsy, Facebook 
Marketplace or....

You need customers: 
Selling on Etsy, learn 

Pinterest to drive 
traffic.

Start an email list 
so you “own” your 

contacts.

Evaluate what
you have done

(CEO date). 

LEVEL 2: Add To Your Puzzle

LEVEL Up: Expand or maintain to fit your dream.

Brainstorm your ideas in the levels.
E
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P
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